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Juna 8, 2009

Pamela Piering

Directar

Aging and Disability Servicces (AAA Seattle-King County)
FO Box 34215

Seattle, WA 08124-4215

Dear Pamela,

This Letter of Agreement is between the National Association of Area Agencies on Aging and the
{Aging and Disability Servicces (AAA Seattle-King County)), a sub-recipient local pariner
organization, for implementation of the Digital TV: Keeping Seniors Connected C ampaign. With
funding fram the National Telecommunications and Information Administration (NT1A), CFDA No,
11.553, the campaign is designed 1o provide outreach/educat ion and individualized assistance 1o
older parsons to successfully fransition to digital television programming. This is a performance-
based agree ment for which nda will provide compensation not to exceed 327,122,

Role of Sub-Recipient Local Parner Organization
nda has lead responsibility for the management and coordination of the project across its local

pariners to whom it provides funding; liaison and reporting to the federal funding agency ; overall
financial compliance; and ensuring achievement of the goals of the project.

The key responsibilities of the local sub-recipient partner organiz ations include:

1. Provide education/outre ach and individualized assistance to older persons on the digital TV
conversion as outlined in the attached im plementation plan for the unit cost reflacted in the
aitachad budget,

£, Provide training and technical assistance to local staff, volunteers, and collaborating
organizations as may be required.

3. Provide information and facilitate linkages between local sub-recipient pariner organization's
network and other organiz ations involved in the digital TV conversion

4. Participate in web-based trainings conducted by nda for all sub-recipients.

3. Participate in conference calls convenad by nd4a for campaign updates, best practice exchange,
and problem solving.

6. Submit monthly progress repors and monthly performance data reports using the online metrics

reporting systam.

7. Submit final progress, performance data, and financial expenditure reports,



8. Submit any additional reports as determined by NTIA for compliance with the requirements for
funding undar the American Recovery and Reinvestment Act (ARRA).

8. Fulfill responsibilities related to the campaign in compliance with the specified time periods.
10. include the following acknowledgement an all products emanating from the project:

The Digital TV: K5C Campaign is made possible, in part, by a grant from the National
Telecommunications and Information Administration (NTIA), U 5. Depariment of Commerce.

Award Provisions
« The source of the funding is a Federal award from the Department of Commerce
(CFDA#11.552/3) subject to OMB Circulars A-110, A-122 and A-132. An audit is required if such

funds in conjunction with other Federal funds received by the local sub-recipient organization
excead 5500000

* Advances are limited to 75% of the total award. Advanced funds not disbursed in a timely fashion
must be promptly returned. This award is subject to 15 CRF 14.22 requiring recipients of Federal
financial assistance to maintain advances in interest bearing accounts. Interest earme d on
Federal advances deposited in such accounts (with the exception of 3250 per year which may be
retained for administrative expenses ) shall be remitted promptly to nda for return to the Federal
governmant.

* Local sub-recipient pariner organizations are required to substantiate expenses and provide a
financial expenditure report in a format provided by nda at the end of the grant period . Local sub-
recipient partner arganizations must allow for review and inspection of records supporting
reported expenses by nda and the applicable Inspector General of the Department of Commerce.

Fayment

= nda agrees 1o provide the local sub-recipient organization an amount not to exceed $27,122 on a
parformance reimbursement basis for the number of contacts/units of service for
outreach/education and for individualized assistance provided to seniors for the digital TV
transition, as well as the other tasks outlined in this agream ant and further delineated in the
altached implementation plan and tim eline that are incorporated as part of the Letter of
Agreement

» An advance payment of 75% of the total award will be provided upon receipt of ;
» gigned Letter of Agreemant and
» invoice for 75% of the fotal award (sample invoice attached).

» The final payment of 25% of the total award will be provided upon receipt of:
= all prograss repaorts,
all performance data repors,
financial expenditure report,
any additional reports required by MNTIA for ARRA funds, and
number of contacts/unite of service for outreach/education and for
individualized assistance achieved by the local sub-recipient organization,

WoOwW W W

» While local sub-recipient organiz ations are encouraged to exceead the performance levels
identified in the attached im plementation plan and budget, nda cannol reimburse the organiz ation
rofe than the amount for the total number of contacts/units of service identified in your
organiz ation's application.



More specifically, the payment procedure and schedule is as follows.

« Sub-recipient local partner organization must submit an invoice for 76% of the award total and
the signed Letter of Agreement
Dua: Jung 4, 2009,

= Sub-recipient local partner organization must submit a monthly progress report, a monthly
performance data report using the o nline meltrics reporting system, and any additional reports
required by NTIA for ARRA funds.
Dua Dates:
* Monthly performance data reporis using the online metrics reporting sy stem
Due Dates:
* June 19, 2009
= July 17, 2009

» Marrative progress repa ris.
Due Dates:
# June 26, 2009 [ manihily)
# July 31, 2009 (final)

- Sub-recipient local partner organization must submit a financial expenditure s report in a format
pravided by nda, and an invoice for 25% of the total award.
Cue Date: Auvgust 14, 2009

» Upon receipt of the required invoice, reports, and the total number of contacis/units of sarvice
for outreach/education and for individualized assistance achieved by the local sub-recipient
arganization, nda will make the final payment within 30 days.

» nida will only reimburse costs that meet the requirements of OMB Circular A-122, that are
ordinary and necassary to the successful completion of the program, and that are incurrad
during the grant period of work performance below. nda may reduce the grant and/or require
repayment of any or all of the funds due to non com pliance with the terms of this Letter of
Agreement

Period of Work Pedormanca
May 4, 2009—July 17, 2009

Accapted and Agreed to:

June & 2009

Sandy Markwood, CED, nda Date
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Pamela Piering Date /
Director

Aging and Disability Servicces (A
King County)



Application for Funding

Section ll—IMPLEMENTATION PLAN

PROJECT PERIOD: MAaY 1—JuLy 17, 2008

'r

B

DIGITAL TV: KEEPING SENIORS CONNECTED CAMPAIGN

COVER PAGE
APPLICATION DUE DATE: May 18, 2009
{Or as soon as possible)
Organizational Information

Agency Name: Aging and Disability Services, (AAA in Seattle-King County)
Address: City of Seattle, Human Services Dept. PO Box 34215
City, State, Zip: Seatils, WA 95124-4215
Fhone: 206 634-0641
Website Address (optional): www seattle gow'humansenvices

Contact Person(s)

» Agency Executive

Mame: Pamada Piering

Title: Director

Telephone; 208 684-0104

Fax: 206 634-0688

Email Address: pamela.piering@seattle gov

« Primary Staff Contact for Project

Mama: Joan Ebenal

Title: Program Specialist

Telephone: 208 684- 0541

Fax: 206 GB4-DBB S

Email Address: joan_ebenal@s eattle.gov

« Other Staff Contacts for Project (if any)

Marme:

Tithe;
Telephone:
Fax:

Email Address:

Total Funding Request: 3 27 122

Performance Levels for Funding

» Total Mumber of Outreach Contacts (Linits of Service): 1,929
= Total Mumber of Education Contacts (Units of Service) : 800
= Total Number of individualized Assistance Contacts (Units of Service): 1,114

Submit to Laurie Stevens at LStevens@nda.org

If you have any problems using the form fields in this document, please contac! Laurie Sfevens.

THgiral TV: Keoping Sewivrs Connected Campaign



Application for Funding

Digital TV: Keeping Seniors Connec ted Campaign
IMPLEMENTATION PLAN

A. Goal
The purpose of the project is to conduct an on-the-ground, community-based campaign to ensure
that the most vulnerable ol der Americans who currently rely on over-the-air televisbon signals are
provided the outreach, education, and one- to-one assistance needed to succes sfully makea the
conversion 10 digital pro gramming.

B. Objectives and Implementation Plan
nda has tried 1o simplify and expedite the sub-grant process due to the impending June 12 date
for transition to digital transm ission. Rather than preparing a written narrative of your
implementation plan, n4a is taking an expediticus approach. By indicating what activitias you will
undertake as explained below. this document will constitute your work plan and will be attached
to the Letter of Agreement as part of tha sub-grant agreement between your agency and nda.
(Reference Section |-Guidance for directions on how 1o complete this saction.)

1. Conduct outreach to vulnerable older adults—particularl y those who are minority, low
income, rural, homebound, or have limited English proficiency—to create awareness of
the DTV conversion and the actions needed to be ready.

» Outreach activities might include newspaper ads and articles, radio programs,
television interviews, senior new sletters and new spapers, flyers. brochures,
bookmarks, edc.

# In addition to creating aw arenass of the DTV transition and the actions that need to
be taken. outreach materials should also serve to dnive ofder consumers and their
caregivers lo your project

Target number of oulreach contacts; 1,929

Local Campaign gulreach activities will be conducted using the following strategies:
(Click to checkmark all activities your agency will employ)

(<] Media Qutreach (TV, radia, newspaper, tc.),

(<] Aging Network newsletiers, publications, elc.

[<] Dissemination of DTV materials at fairs, conferences/other events

[] Large mailings. To what groups:

(] Fiyersibrochures distributed to hom ebound clients, transportation clients, etc.

(<] Fiyer/brochures distributed at churches, grocery stores, pharmacies, medical offices, etc.

B 1&R/A andlor ADRC staff will screen all callers to determine DTV readiness.

fﬂg‘ﬂr.d.r TY: .Hq'rlrlr'n:;l Seiloes Cinraeeled l:.'a'.rny'll.lr.r';r.l



Application for Funding

(] Special outreach strategies targeted to minority populations, homebound, immigrant
saniors, rural, efc,

Describe strategies for each target population: Meals on Wheels staff will deliver infarmational
material to all parlicipants when delivering meals and Outreach \Workers will provide
infarmation to their homebound clients. Case management clients will also be provided
materials through their Case M anagers. We will work with community organizations providing
services o latines, asian-american, laotian/hmong, russian and native am erican populations.
[_] Other strategies. Describe:

Monthiz): Junea, July

2. To educate/teach vulnerable older adults about how to assess the need for a converter
box, how to apply for a converter box coupon, and how to install a converter box.

» Educational eancounters focus on training seniors with the actions that need to be
taken to prepare for the DTV Conversion--how to assess the need for a converter
box, how to apply for a coupon, where to buy a box, and/or how to install a box
Education can be provided to groups or individual elder adults; in community settings
like senior centers, HUD housing, etc., or in home settings; andlor by telaphone or
computer,

Targef number of education contacis: 800

Local Campaign educational activities will be conducted using the following strategies:
(Click to checkmark all activities that your agency will employ)

REQUIRED: Some activities must be directed to frailhomebound seniars.

[] Conduct educational events at senior centers.

[<] Conduct educational events at congregate nutrition sites.

(%] Conduct educational events at HUD ar other low income housing facilities.
[] Conduet educational events at assisted living facilities.

(] Provide one-to-one education to hom ebound or other vulnerable senior = in the home
through case managers, home-delivered meals, or other programs.

[<] Provide one-to-one education to hom ebound or other vulnarable senior s by phone,
through 1&R/As, case managers, or other programs. Specify: Senior Information & Assistance
staff will provide one-to-one education by phone.

[ | Other strategies. Describe:

Maonthis): June, July

Digirad TV: Reaplegr Seators Cotectod Campaign



Application for Funding

3. Provide individualized assistance to older persons to effectively transition to digital
programming.

= Individualized assistance includes: 1) assessm enis to determine the need for DTV
converter box; 2) assistance in applying for the Converter Box Coupons: 3)
assistance in securing a converter box from a retailer; and 4) assistance with
installing converier box, troubleshooting, and training the older person to use the naw
lechnology .
Target number of units of individualized assistance: 1,114

Local Campaign individualiz ed assistance activities will be conducted using the following
strategies: (Click to checkmark all activities your agency will employ)

REQUIRED: Some activities must be directed to frailhomebound seniors

(<] Demaonstrations on assessing the need for a converter box and/or instal ling the converter
box al senior centers, congregate nutrition si tes, HUD housing, and other facilities.

(<] Coaching seniors by phoane on how to assess the need for a converter box andior to install
the converter box.

(] Directly assess the need for the converter box in the home for seniors unable to conduct
the assessment,

(<] Assist seniors with applying for the converter box coupon al senior centers, congrega te
nutrition sites, HU D housing, and other community sites.

(] Assist homebound/frail seniors with applying for the converter box CoOUpon using the [&RA
specialists, case managers, or other pregram personnel to apply online or using pap er
applications.

(<] Install the converter box in the hom es of seniors requiring installation assistance.

(<] Teach seniors how to use the new technology. including remote controls, scanning,
antenna placement, etc

(<] Troubleshoot installation problems and reception problems.
[] Cther strategies. Describe:
Month(s): June, July
4. Provide training and technical assistance to staff and volunteers.
All activities below are REQUIRED. After readi ick to checkmark each.
(4 Participate in the national web-based trai nings conducted by nda for all sub-grantees

Months: May-June

fNgiral TV: Keeping Serviors Comoected Campaign



Application for Funding

(=] Provide training to agency staff, provider personnel, and volunteers as required. The local
campaign project will utilize existing training resources available from nda, NTIA, FCC, or the
Mational Associalion of Broadcasters w here faasible.

(] Pravide technical assistance to staffivolunteers to resolve problem s or issues
encountered in the proj ecl.

[] Facilitate linkages and collaborate with other local organizations/groups participating in the
campaign (i.e., broadcaster s, other organizations funded by NTIA or FCC, etc.)

Months: May-July
5. Management, Monitoring and Reporting.
All activities below are REQUIRED. After reading, please glic k to checkmark each.

(<] Parficipate in conference calls convened by nda for campaign updates, best practice
exchange, and problem solving.

Manths: May-July

(] Provide monthly and final progress reparts: manthly and final performanca data reporis
utilizing the online meftrics (survey monkey) reporting sy stem; and final expenditure
raport.

Feporis wil ba submitied as follows:

= Monthly Online Melric Performance Reporis (Survey M onksy)
o May 22, 2009

o June 18, 2009
e July 17, 2009

*  MNamative Progress Reports
—-Monthly Progress Repors
o May 22, 2009
o June 26, 2008

-=Final Prograss Reporf
o July 31, 2009

* Final Financial Expendifure Report
o August 14, 2009

(<] Provide any additional reports as required by the Mational Telecommunications and
Information Administration, Department of Commerce. for funding under the American
Reinvastmant and Recovery Act.

Section .

IXgiral TV: Keeping Senivrs Comneeted Cnmpalgn



Application for Funding

BUDGET AND BUDGET EXPLANATION. Format attached separately
PERFORMANCE-BASED UNIT COST INFORMATION,For mat included at the end of the budget section.

IXgital TV: Neeping Seniors Comneeted Campaign



00's06'8 §

LNMNOWY T¥LO0L

sad1uag AjIqesig pue Duiby Jo) J9auIpul S/ 'R 'Sadinas

J0IUSS 10) SIS0D J0aUIP J2UY0 pue j[2Aeg ‘abuly ‘sauejes jogyyey | 0 SOV O0SBLL it aley apnjou—s]S09) J9apu]
(raBupy pue sapEes jo %E2 0| PAENO)ES 5 1) Moy pue e ses egpu) ey spnpaug) | SIAS 1S D0'CSE %
0000k % Ajedg—-ialpg
slugynsuog -
Bluswas|uanpy pled -
syuesg Buguies) juogeanpy -
afelzog -
avoydaga)  «
uoponposdayiBuguuy -
sajddng -
‘suopejuasald Aunwios 10y sainyaoiq [euohewoul jo Buguud Jo4 (81800 1m0k 19oyal 0] seuoBanes
Jaylo Anuapr Jofpue ssay Sz}
[aafoud i) ) E8EpR B MOLY PUE WY YaEs po uajieuedos pajag @ apngaul S}507 J2E410] 18U0
suoiejuasald 0ose & __,—M_...u |e10) Jo %E2)
1oy saps Aunuwod woy pue of sduy Joy siwse @ sapw SHRRUOD B 18 Dujooy sopwg . -
AL 10 SaUS Al 4p | m_._h__uLi____mmE.m._.m_!-__:_m_u n.._m_.,mu_“, Juawesinguiay efespy -
[IST 30 IDUUED SPUNg "SUOEPHULIOIYE pue aaen “aped ofesguw pue ‘asodind 'sdyg jo g apnpoug) (R
slyauaq abuy) 1o} ABjeS |0 %57 ; _
‘anueinsy) gyeay e ‘sfiugy asudwos jey safeuaniad pue sjunowe jo UMOPERSS] B Spn|uj] gjjjavag abuiid
_ | SRR 00°189'G §
uOREINPS PUE YJBaN0 Jo) £/8° LS 10 %S LD sajedoapy gl
[ 481500. SBEUN PaE
B PENOIGE SEEENEIOD Jussijaiinicd sy jo sfiejuesead sy pue psafosd ug apad gege Say Ajauep) u_w_..__..-n.mnml
PEN 30 [t SpUny
aiy) Moy jo ropdunsep pamelan B apnow Wobapes yors sog -uoijeueydxg 1abpng Junowry AioBajes

{peanbas 120png [B10] J0 9,57 DSa0xXa JOULED SSIADE SS3U] 50} 51504

uoneuejdx3 Jabpng g 196png

NNVAIWYD TJILIINNOD SHOINTS DNIJSIH AL TWLIENT

UIpUn < 40§ uonedijddyg

SALLIALLDY NOILYINAI/HIVIEHLND Y HEd

SNOLLYINDTYS LS00 LINM § SL3Dang—ij] uonaasg




00'LIZ'8LE

LINNOWY V101

sanades Aipgesic 2 Buiby 0] % DUB S8DIAS IIUSS J0) 51500
jZallp sBuo pue paek 'saboe SAURES 10 RI0Y O S L5 L 1B PRIBINDIED 1 j38u1pu)
pebaly PUE SoUEIES jo SLEE 8| PEEINDIER 6] 1] M0l PUR SRR) 1S00 JISSIPUT 4 ARG

SAV 00 L9r L §

SIS IS 00SKE'L S

alEy SPNjAU—SIS0D 1PapU|

e_uunmlm:ru
u nsuo
05 ‘SUCHE|EISUl PajEWNST R -
: i Bupooysagnas|
‘HEey 0000898 juope|EIsU| Jo) Spuadug -
E DUE UIUOL 18U aly] iyl saxoq [|e1sul pue siuagolsd vone|esul afejsod -
J0oySS|gNoug o} JUB)NSUDD B Joj PUE S3X0Q Jo uolE|Elsul u Bunsisse L 3 u_.__qm._i,u_wp .
siaajun|oa 1oy spuadis ‘(218 'Sa|gED [BIXE0D 'S|UP JSALPMSIIS) L mmum_ﬁw._m ;
saiddns 1y uoge(jeisul apiacsd O pasn 2q (s QD9 9% JO [B1O) (=00 ok oegas o)
sauofiajeD Jau0 A soypue asay) e2ign)
[raafoud o) 03 SQETA) 3| AOY PUE WYY 288 |0 olieuRdEa jaug @ apnpug) 51507 J2a81] 18410
001§ - UolENDOSUERL SIUSIBILGT o0'0F0'L $
SEFS - siybBiu £ WBwse LS - moH
mﬁn_m_.ﬁ - E:.m:“__n:m E:EE:E@E.: sl ——— %mmwm..wﬁu h%Eﬂh% .
el B = B|RUGE L
B e 0% wswssinquizY sBesiy
RGN & JOULRD SPLNY SUOREROUELOISE PUE jJaaen ‘ayes sBeapu pue ‘seodind ‘sdjg g g spn ) [asEd ]
‘sjyausq abuyy 10 AlBjES JO WEE 000ZE'L &
o ‘Juouny o
EIURINGU IRAY ) Calupy asudwos e safiejeaciad puR SIUNOWE jo zu._-.nn___-l.n ﬁ:_ﬂn.u_ Sjyauag afiug
‘S}aBIUDD 00'L89'S §
BOUE]SISSE PIZIENPIAIPUL IO} £/8'LES JO %51 @ sajea0npy w3l
', 488b0, SBPLIN a5y
o PINOYs SUEN U0 Juoupurad s jo abepuenied sy pue Ganfod u) sge gEe Say Anuen) |8uuosiad
PESEN B M SOy
aiy auo Jo eogaunsan papeap B apmowrn Wofa)es yoes so4 -uogeur|dxg 1abpng Junoy fobBajen

{psanbal jaBong (298] J0 %5/ 1SES] |8 [99)8U 1SN SBNIANDE 858U o) $S00)

uoneue|dxy jebpng g 1@bpng

NOIWdWYD OILIINNDD SHOINTS SNIdTIN AL TWLIENT

LipUnS Jog uonjed|ddy

S3ILIALIY IINYLSISSY OIZNYNaAaN] '8 Hed




ECLLES (18 pue |y sau| jo |Bje)) peisanbay Junowy |ejo ]

ToseeL s {28 auy Ag papivp 18 2l 1500 WUn €
FLL'L pauug)d Sjiuf) Jo Jsquny ‘2
ToULLEeLs SIUEISISSY pazijenpivpu) Jo) jabpng ejoL 'L

BIUE}S|SSY UDISISAUDD ALQ BUQ-0J-8UQ PEZIfENPIAIRU] g Hed

9zt § (2w aun Ag papialp |y aull) 100 Bun g
BZLE PRUUEd SUUM JOJ80QUUINN "¢
00068 § saiALDY ualesnpI/yoeang ALQ o) jebong jEo] |

EAUANDY uoheEINpIYIeaNG "y Wed

"uolELLogul gy po b w suonsalfond awnpoa pue g)s00 Jnok auwexs o} nod afeinoous pinom apy “AEuogeu jsao abelane, ay) jo
vonewnxodde sjqeuoses)  j9ays jjun Jad 1502 ay) jey) Juepodu ) ) ARUNOD Syl $S0I0E SSIUNWILICD U] SIS02 U] SEIUBIBLIP 0] BAISUDS S| B SILAL

‘SS)AMI0E UONElRISUI Jo) S10W BUuimolE ‘'gLE UBY) SS9 J0) PRIONPUOD
2 UED saobaqen aIuBSISSE asal] J0 awos “Xog sepaaucd auyi Bunooysapgnouybupeisul (v pue Jselsn B wey $0q suaaucs e Buuelqo (¢
‘uodnoo xog Japasuod e oy Buidydde (7 xog Jaussuod e o) paau ay) Buissssse (|) @sujsisse o pun T383 sad G| §—aiuBsISSy PEZIENDIAIDU]
12EU0D Jad £5—SI2BU0D UDEINPI/YIeang -
=Mooy se aue SEEISAE [EGONED auy) so) sapel 24
‘515070 U Jo Ssaus|gEUOSESY

SNOILYIN2TVD LSO LINN Q3SVE—3ONVYINHOdH3d

N2VAWYD OILITNNOD SHOINTS ONIdI TN AL TV LT

IPun J0j UonEs]|



